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Abstract

The study aimed to 1) develop the Massive Open Online Course (MOOC) on
Using Canva Program for Producing Learning and Public Relations Media, 2) search for
the quality of content and media production, and 3) evaluate the learners' satisfaction
toward more developed MOOC courses. The research instruments were 1) the MOOC
course " Using Canva Program for Producing Learning and Public Relations Media", 2)
the learning achievement test, 3) the content quality assessment form for content
experts, 4) the item objective congruence (IOC) analysis questionnaire, 5) the
assessment form for using the online courseware for media production experts, and 6)
the learner satisfaction survey questionnaire. The course quality was assessed by three
content experts and three media production experts. The learners' satisfaction with
the courseware was assessed by 24 enrolled learners. The arithmetic mean and Index
of the I0C were used to evaluate the quality of research tools. The statistics used for
data analysis were the arithmetic mean and standard deviation. The finding indicated
that the appropriateness evaluation for the content quality of MOOCs in the Production
of Electronic Media was highly appropriate (x_= 3.85). The media production quality was
highly appropriate (><_: 4.39). The satisfaction of learners toward the courseware in total

was the highest (x_: 4.56).
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